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Dear Indego Africa Supporters,

Welcome to our 2016 Annual & Social Impact Report!

This year, we brought our Annual and Social Impact Reports together to show you—all in one place—
how your support is creating life-changing opportunities and powerful social impact for female artisans 
in Rwanda, and now, in Ghana.

At Indego Africa, we believe that women around the globe have the capacity, creativity, and determination 
to uplift themselves, their families, and their communities—all they need are the resources. Our model 
combines market access and education to help women participate in the global economy, earn sustainable 
income, and build the skills to become confident businesswomen, entrepreneurs, and leaders.

Our 2016 Annual & Social Impact Report illustrates the incredible progress taking place in the 
communities of  women we work with—from economic empowerment, to increased financial inclusion, 
improved quality of  life and more. It also highlights our expanded focus on youth and the launch of  
our skills-based Vocational Training program in Rwanda.

This year’s Report features an unprecedented depth and breadth of  data, drawn from both our Rwanda 
Social Impact Assessment (more details on page 5) and from program-specific surveys conducted at 
the beginning and end of  each program semester. While the Report focuses on metrics collected in 
Rwanda, we have included a preview of  our social impact in Ghana on page 19.

We hope you enjoy the inspiring narrative of  progress and empowerment that lies in the pages ahead. 
Without your support, none of  this would be possible.

Thank you for your commitment to our artisan partners—to women with talent, dreams, goals, and 
ambitions—who are working hard every day to create brighter futures for themselves and their families. 
Their success will be forever linked to your generosity.      

With gratitude,

Karen Yelick, CEO

A  letter  fro m  th e  ceo
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A  Note  on   Methodology 
(more details on page 23)

We added four additional Rwandan cooperatives to our Social Impact Assessment this year—
Umutima, AJ, Ibanga and Korebu—for a total of  300 participants in the survey. Two of  these 
cooperatives, Ibanga and Korebu, are new Indego Africa partners (added in 2015) and we have 
isolated their metrics where relevant to demonstrate the differences between them and our longer-
term partners, who have had more time to benefit from economic and educational opportunities.

tab le  o f  co ntents
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As our brand grows, so does 
our partners'   income! 

The   percentage of our artisan 
partners earning more than 
$1.50 per day has increased 
from   2%  in  2008   to  89%  this  
year*

eco n o m i c  em power m ent

i m pact  fact

According to the UN Development Program, 39%  of  Rwandans  live  in  poverty, earning less than $1.25 per 
day. While this percentage has gone down significantly over the past ten years (in 2006, 57% of  the country 
was living in poverty) there is still more work to be done. Current development challenges include: the lack 
of  formal employment opportunities; a skills gap with respect to business, entrepreneurship, and technology 
training; and a high (80-90%) dependence on subsistence agriculture. This is why access to market-based 
opportunities and business education is so important! 

Long-term   Business   Partnerships 
91% have been members of  their cooperatives for three or more years.

→ We form long-term business relationships with our partners 
to ensure that we are able to make a sustainable, year-over-year 
impact in their lives. Most of  the artisan cooperatives we work 
with have very low turnover rates—the same women we began 
partnering with in 2007, we still partner with today!

Market-based Skills Training
96% reported that working on Indego Africa orders helped them learn 
new technical skills.*

→ Our Production Team provides our partners with expert, 
on-the-job training to equip them with the technical skills they 
need to succeed in the global marketplace. Quality control, 
product measurements, dyeing practices, time management—
you name it, our team is on it. 

*does not include IBABA cooperative, which works exclusively with hand-
embroidery  

our  year  in  numbers

27 $167k 1,000+8
artisan groups in 

Rwanda 
new artisan 

groups in Ghana 
lives directly 
impacted!

worth of  
purchase orders 

Our economic empowerment program provides opportunities for artisans in Africa to earn sustainable income 
by bringing their handmade products to the international market. We partner with women in Rwanda (and now 
in Ghana!) to sell products that are designed in New York City and handmade in Africa, combining traditional 
techniques, local materials and amazing artisanal skill. 

Consistent,    fair   &   transparent   pay 
92% of  our artisan partners reported that their income increased this 
year.

→ We provide our partners with fair, steady wages that honor 
the time and skill that go into making each and every product 
by hand, with heart. We communicate openly and transparently 
with our partners about payment and encourage them to 
negotiate pricing with us on an ongoing basis. 

B ecause o f th e many o r-
d ers we have r eceived 
over th e years, I am n ow 
ab le to co nsistently 
provi d e fo r myself an d 
my fam i ly. B efo r e it was 
very d i ffi cu lt, an d we 
wer e bar ely g etti n g by.

– Mediatrice, Imirasire Cooperative

Th is year I lear n ed h ow 
to wo r k with patter ns to 
sew d r esses an d ski rts, 
an d h ow to ch eck fo r 
quality co ntro l myself.
 
– Annociata, Abasangiye 
Cooperative

I  li ke  th e  fact  that  
pr i ci n g  with   I n d eg o  
Afr i ca  d o es  n ot  
chan g e,  an d  that  it  is  
always  fa i r. 

 – Beatha, Korebu Cooperative
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*Of  our new partners, only 53% currently 
earn more than $1.50 per day.
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Providing artisans with opportunities to earn steady, sustainable income is a key element of  our market-based 
impact model. But, in order to make this happen, we have to generate consistent orders for our artisan partners’ 
products. Over the years, we have worked hard to build our brand and grow our product lines—with a focus on 
beautiful design and artistry—craft strategic brand partnerships and collaborations; build out our infrastructure in 
Rwanda (and now in Ghana); and hone an efficient and productive supply chain from Africa to NYC. 

Our  Supply  Chain:  from   A  to   Z 

placing  orders
→ Our Creative Director designs products in NYC that combine the traditional artisanal techniques of  
Rwanda and Ghana with modern design aesthetics.
→ She then places orders for the products through our on-the-ground Production Teams in Rwanda and 
Ghana.

Production  &  Payment
 → Our Production Teams deliver the purchase orders to each artisan group in-person, reviewing design, 
color, quantity, price per unit and deadlines.
→ The purchase order is then signed by both parties, and Indego pays the cooperative 50% upfront. 
→ When the products are ready, our Production Teams return to the cooperatives to conduct quality 
control. They then pay the co-ops the remaining 50% of  the order and bring the products back to our 
offices where…They are shipped to   NYC!

The   U.s.   Market  
→ When the boxes arrive, we unpack the products, ship out what is reserved for clients, and add the rest 
to inventory. 
→ We then work to sell these products, investing time, energy and creativity into developing look-books, 
marketing materials and accompanying social impact stories, which we share with customers, clients, and 
supporters. 

mar ket  access:  B eh i n d  th e  Scen es

i m pact  fact

Relative to average income, public transportation is exorbitantly expensive in many African countries, and 
Rwanda and Ghana are no exception. If  our partners were to bring finished products from their cooperatives 
to our offices in Kigali and Kumasi, respectively, it would cost them a significant portion of  their income. 
We save our partners much-needed money and working hours by having our production team travel to the 
cooperatives themselves to place orders and pick up products.

Sales  Growth
Since 2013, our sales revenues have increased year 
after year, providing more life-changing income-
earning opportunities for our artisan partners. 

2015

2014

2013

2012

2015

2014
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2012
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(170k)

(221k) (206k)

(402k)

Wholesale orders make up the largest percentage 
of  annual sales, and our number of  wholesale 
clients has risen each and every year!

july  2016  Year-to-date:  $225k July  2016  year-to-date :  119  clients

Wholesale

Retail

Custom

Sales     Distribution     Channels 

Wh o lesale  - 60%
R etai l  - 31%

Custo m   co llab o rati o ns - 9% 

B ei n g   em power ed   to 
m e   m eans   havi n g 
co n fi d en ce   i n   myself 
an d   kn owi n g   that   I   
am ab le   to   wo r k   an d 
car e   fo r   my   fam i ly 
with o ut   always   
waiti n g   fo r   my   
h usban d   to   d o   so.

– Pelagie, Ibaba Cooperative

“
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I   am   proud  that    I  
am becoming a self- 
su ffi ci ent   wo man.   I  am 
changing  the  life  of my 
family  and  community. I  
am  so  happy  to   be  able  
to    do   t hat.

- Seraphine, Ibanga Cooperative

“
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Financial inclusion is a key ingredient for economic development, entrepreneurship, and poverty reduction in 
developing countries around the world. People need access to inclusive, accessible, and affordable financial 
services in order to fully engage with the economy, amass capital, and start new businesses. Rwanda has set an 
ambitious goal of  achieving  90% financial inclusion by 2020. Our artisan partners are helping their country get 
there.

Our education programs are designed to equip artisans with the knowledge and skills they need to better manage 
and grow their own businesses, become entrepreneurs, and achieve financial independence. This year, we deepened 
and expanded our education programs, doubling down on the successes of  pre-existing programs—like Basic 
Business Training and the Leadership Academy—and launching new, youth-focused programming including 
skills-based Vocational Education and Technology Training for the Workplace.

Basic  Business  Training
Our Basic Business Training (BBT) program is a six-month course that provides artisans with the foundational 
business skills they need to better manage their cooperatives. This year, two cooperatives participated in our BBT 
program: Ibanga (40 artisans) and AJ (14 artisans)!

fi nan cial  i n clusi o n ed u cati o n

i m pact  fact

Rwanda’s going cashless! The Rwandan government, in partnership with MasterCard, is seeking to develop 
new digital payment solutions to help move the country towards a cashless economy. What does this entail? 
Digitizing school fees and healthcare payments, for starters, as well as developing a common mobile banking 
platform. Ultimately, the Rwandan government hopes this will help fast-track its 2020 financial inclusion goals.

started new businesses, including: opening a restaurant, starting a general store, and selling knitted 

products.

reported they now have the knowledge and skills to participate in the management of  their cooperatives.

92%

62%

99%

11

39%

59%

o f  o u r  artisan  partn ers  have  a  ban k  acco u nt  vs.  o n ly  25%  i n  20 0 8. * 
According to the Cherie Blair Foundation, only   35% of  women in Rwanda have a formal bank 
account, and 55% of  the world’s unbanked population is female. Our artisan partners’ access to 
consistent sources of  income, as well as financial literacy training, has enabled them to open and 
maintain bank accounts at a rate far higher than the national average in Rwanda.

o f   o u r  artisan   partn ers   use   m o b i le   m o n ey. 
17% of  Rwandans are active mobile money users, meaning that the percentage of  our artisan 
partners who use this service is over three  times  higher than that of  the overall population! 
Mobile money is transforming the landscape of  financial inclusion across Africa by helping 
to make financial services available to those who are often excluded from the formal financial 
sector, including women, youth, and rural populations. 

o f  o u r  partn ers  to o k  o ut  a  loan. 
This year, our partners used loans to: start and expand new businesses; invest in livestock; 
develop land for commercial agricultural use and more. However, some of  our partners also 
took out loans to cover everyday expenses, like medical insurance and school fees for children. 
It is our goal to ensure that all of  our partners earn enough income to provide for themselves 
and their families without taking out loans. 

Organizational Governance
Invoicing

Budgeting
Bookkeeping
Profit & Loss
Quality Control
Bank Account Management

Week 1
Week 4

Week 8
Week 12
Week 16
Week 20
Week 24

Fro m  th e  Wo r k place  to  th e  H o useh o ld

The skills our artisan partners learn in BBT empower them 
not only to better manage their cooperatives, but also to better 
manage their personal finances. Many of  our partners report 
that, before BBT, they did not save money or create household 
budgets. Since completing the program, many now carefully 
manage their families’ spending to ensure they are able to save 
money for the future.  

Syllabus Snapshot I was very shy b efo r e b ut I 
always wanted to b e m o r e 
assertive. Parti ci pati n g 
i n B BT an d havi n g to talk 
i n class r eg u lar ly has 
i n cr eased my co n fi d en ce i n 
b ei n g ab le to shar e my i d eas 
an d th o u g hts with oth ers.

– Domitiene, AJ Cooperative 

I   want   us   to   be   more   innovative   
and   creative   as a   cooperative.   
I   want   us   to   start   making   new   
designs   of   products   that   can   
help   differentiate   us   from   
other   co-ops.

- Therese, AJ Cooperative

“

“

BBT  Highlights

11 12

* 64% of  our new partners have a bank account.
of  students who did not have a bank account opened one. 



The Indego Africa Leadership Academy is a six-month advanced business education program dedicated to 
building the next generation of  powerful businesswomen, leaders, and entrepreneurs in Rwanda. Founded in 
October 2014, the Academy trains women whose proven leadership and entrepreneurial capabilities position 
them well to improve the management of  their cooperatives, take greater ownership of  the supply chain, and 
create more income-generating opportunities for all of  our artisan partners. 

th e  lead ersh i p  acad emy

Cooperative  Growth 

100%  of  students used the skills they learned to upgrade the management of  their cooperatives. Example 
improvements include:

→  new inventory management system at Imirasire
→  business cards for marketing at Covanya
→  new savings and growth plan at Twiyubake

... and many, many more!

Confidence in Communication

100% of  students reported that the Leadership Academy helped them improve their communication skills. 
Before participating, many of  our partners reported feeling nervous to speak in public.  At the Academy, 
students answer questions, give presentations, and practice public speaking during each class, helping them 
build the confidence they need to become skilled communicators. 

Technology Training 

Our Leadership Academy curriculum integrates the use of  technology throughout to equip our partners with 
the skills they need to compete in today’s business world. In class, students track revenues and expenses on 
Excel; type documents on Microsoft Word; conduct market research on the internet; and communicate with 
clients by email. These students would like to be able to use laptops at their cooperatives for bookkeeping, 
marketing, professional communication and more. With additional support, we are committed to helping our 
partners modernize their workplaces. 

The  Leadership  Academy  101

→  25 students 

→  6  month semesters

→   2   full days per week 

→   3  classes graduated since 2014

Entrepreneurship 

This year,  98%   of  our Leadership Academy students reported that they developed the skills needed to start a 
new business. 

I   a m   a   r o l e   m o d e l   i n  
m y   v i l l a g e   a n d   at   m y 
c o o p e r at i v e . 

I   a m   g l a d   t h at   I   ca n   m o t i vat e 
a n d   e n c o u r a g e   o t h e r   p e o p l e   
t o   d e v e l o p   t h e m s e lv e s   a n d  
n o t   wa n t   t o   a c c e p t   l i f e  
as   i t   i s   b u t    l o o k  f o r  o t h e r 
o p p o rt u n i t i e s .

– Donatha, Imirasire Cooperative

“

Started new businesses, hiring 8 additional people

Expanded pre-existing businesses 

Plan to start a new business in the near future

Took on a new leadership positions in their cooperatives 
& communities

52%

12%

36%

54%

A m o n g   o u r   s e c o n d   g r a d u at i n g   c l as s . . .

Inventory Management

Accounting
Financing Strategies

Product Pricing
Market & Customer Analysis
Buyer Communication

Product Innovation

Week 1
Week 4

Week 8
Week 12
Week 16
Week 20
Week 24

Syllabus Snapshot 
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I  always  wanted  to  b eco m e  an  
entr epr en eu r  an d  to  wo r k  fo r  
myself.  Th is  trai n i n g  has  n ot  o n ly  
g iven  m e  th e  tech n i cal  ski lls  to  
sta rt  a  b usi n ess  b ut  th e  b usi n ess  
kn owled g e  to  b e  ab le  to  ru n  o n e.

– Siteriya, Vocational Trainee

“

100% 
reported that they had sufficient skills to

pursue careers in the artisan sector

93% 
of  participants were earning income vs. only 

11% at the beginning of  the program 

90%
 ranked their business skills as good or excel-
lent vs.  2% at the beginning of  the program 

In Rwanda, only   8% of  young adults go to college. Many of  Rwanda’s youth go straight from high school and 
into workforce. Some go even earlier. When they do, they find themselves without job skills, searching for 
employment in an economy with few wage-earning jobs on the market. Where does this all lead? A debilitating 
63% youth underemployment rate throughout the country. 

Our new, Vocational Training program—launched in February 2016—provides unemployed young people 
in Rwanda with artisan skills training and basic business education to help them gain a career path and build 
brighter futures. 

New Opportunities,
 New Horizons 

Before participating in our 
Vocational Training program, many 
young people felt hopeless about 
their futures, with no marketable 
skills or employment opportunities 
in sight. However, within six months, 
their horizons changed completely. 
Equipped with tangible artisanal skills 
and powerful business knowledge, 
our trainees now report that they feel 
confident and secure in their futures. 

yo uth  em power m ent

i m pact fact

The MasterCard Foundation recently published a Youth Think Tank Report sharing insights on youth eco-
nomic opportunities and challenges in East Africa. The report found a substantial disconnect between formal 
education skills and local employment opportunities for youth in East Africa, stating that the “education sys-
tem is not practical and does not make [young people] job ready.” The report emphasized the importance of  
vocational and entrepreneurial training for young people in East Africa. 

Pro g ram   o utco m es

61%  are joining their cooperatives as full-time 
members. 

The remaining 39% are banding together to start 
two new artisan business of  their own! We are 
providing them with start-up capital to secure 
workspaces and raw materials, and will continue 
to work with them as Indego Africa partner 
cooperatives moving forward. 

Within six  months...

Th ro u g h  I n d eg o  Afr i ca's  Vo cati o nal 
Trai n i n g   Pro g ram   I   gai n ed   a   car eer   
path.   I   n ow   feel   I   ca n n ot   fai l to   g et   a   
j o b.   I   have   ski lls;   h ow   can   I   fai l   th en?   
I   may   n ot   ear n   lots   o f   m o n ey   b ut   I   
have   ski lls   an d   ski lls   last   a   li feti m e.

– Baraka, Vocational Trainee 

We   used   to   th i n k   b oys   wer e   th e   o n ly   
o n es   that   started   b usi n esses,   b ut   
n ow   we   have   th e   kn owled g e   an d   we   
can   to o.

– Claudette, Vocational Trainee

“
Vocational  Training  101

→ 45  young people
→  6   month  semesters
→   2  days of  Basic Business Training in Kigali 	
	    per week
→   3  days   of  onsite artisan Vocational 		
	    Training at Indego partner co-ops 
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9 6%  had  h ealth  i nsu ra n ce  fo r  th ei r  enti r e  fam i li es  vs.  81%  i n  2012
“Before I had health insurance, when one of  my kids fell sick it was a problem because the 
medical expenses were so high, and we could not afford to pay them. There was always 
that anxiety knowing that. Today we are all insured and much happier for it.”
– Euphrasie, Imirasire Cooperative 

quality o f li fe

I  am  g lad   I   am   ab le   to   b e   aro u n d 
oth ers   an d   cr eate   m ean i n g fu l 
fr i en dsh i ps   with   th em.   B efo r e, 
I   was   alo n e   an d   co u ld   n ot shar e   
my   pro b lems   with   anyo n e.   I   have   
lear n ed   th e   i m po rtan ce   o f o pen i n g   
u p   to   oth ers   an d shar i n g  yo u r   
th o u g hts   with th em.

– Valerie, Twiyubake Cooperative

I  d r eam  b i g g er  n ow  b ecause  I  
am co n fi d ent  that  whatever  
I  set my  m i n d  to,   I  wi ll  
acco m plish.

- Aisha, Covanya Cooperative

The   Power   of   Cooperatives

For our partners, the experience of  
working together with other women is not 
only economically empowering, but also 
therapeutic. Many describe feeling happier 
and more   hopeful now that they are able 
to share stories, talk through problems, and 
build meaningful relationships with other 
women, rather than staying at home. 

Our artisan partners support an average of  4 dependents each. Through access to income and education, they 
are improving their families’ standard of  living and investing in the health, wellbeing, and education of  their 
children. In doing so, they are helping to break the cycle of  poverty and create brighter, more hopeful futures for 
generations to come. 

This year...

49%  had  electr i city  vs.  11%  i n  20 0 8 
“With the money I’ve earned from Indego orders, I was able to get electricity and send 
my kids to school. Now that we have lights in the evening, my children can finish all their 
homework.”– Odette, Ibyishimo Cooperative

8 6%  n ever  ran  o ut  o f  fo o d  vs.  6%  i n  20 0 8
“My energy has definitely increased since working with Indego. Before, I was only able to 
afford one meal per day and would go through the day hungry and with low morale. Now 
with the money I make from orders, I am able to afford two meals each day for me and my 
whole family.” – Josephine, Covanya Cooperative 

92%  sent  all  o r  m ost  o f  th ei r  ch i ld r en  to  sch o o l  vs.  57%  i n  20 0 8
“I work because I want all of  my children to go to school. I want them to learn math, geog-
raphy, physics, computers. Education will bring them bright futures, and that is what I want 
for them most of  all.” – Francoise, Umutima  Cooperative

2015
2008

2015
2008

2015
2008

2015
2008

““
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fi nan cials

statem ent o f activiti es
for the year ending December 31, 2015

R even u e & Su ppo rt
	 Gross Product Sales Revenue
	 Gross Income from Fundraisers
	 Contributions
	 Other Income, including FX loss
Total R even u e

401,121
14,832

590,895
(2,376)

1,0 04,472

328,160

390,206
35,881
22,426

448,513

Beautiful,   diverse   craftsmanship. 
Ghana has a rich cultural tradition of  craft-making, with a beautiful 
range of  artisan techniques and products that differ from those we 
work with in Rwanda, adding new materials, colors, and textures to 
our line. 

Ease   of   doing   business. 
Ghana is a democratic, politically stable country with strong financial 
institutions, legal frameworks, and ease of  doing business—factors 
which impact our ability to manage a supply chain, export products, 
and provide sustainable income for artisans.   

Social   impact   needs. 
While Ghana’s GDP is higher than that of  Rwanda, it obscures 
the vast income inequality that affects the majority of  its citizens. 
In Ghana’s poorest regions, women on average earn less than 50 
cents per day, almost 70%  are illiterate, and up to 50%  have no formal 
education. 

Expenses
	 Cost of  Goods Sold

	 Functional Expenses
		  Program Services
		  Management & General
		  Development
			   Total Functional Expenses

776,673

227,799

Why  Ghana?

Total Expenses

Su r plus/d efi cit

g hana  i m pact  pr evi ew

statem ent o f activiti es
for the year ending December 31, 2015

Assets
	 Cash and investments
	 Accounts Receivable
	 Product Inventory
	 Other Current Assets
	 Fixed Assets
Total Assets

252,710
32,192

100,843
33,484

0
41 9,229

0
49,865

Lia b i liti es
	 Accounts Payable
	 Other Current Liabilities

49,8 65

3 69,3 63

41 9,228

Total Liab i liti es

Accu m u lated su r plus

total liab i liti es a n d accu m u lated su r plus

This year, we expanded our operations into Ghana, following through on our founding vision of  developing a 
scalable model for economic and educational empowerment across Africa! We began partnerships with eight 
artisan groups in the Kumasi area and, after only four months on the ground, launched our first semester of  Basic 
Business Training for 50 artisans and young people!

BBT  Social  Impact  Snapshot

The first class of  our Ghana Basic Business Training Program graduated on June 28th, 2016! 
Of  the 50 students…

1

2

3

started new businesses 

said they developed excellent or 
good computer skills (52% had 
never used a computer before the 
class began) 

reported that they developed the 
skills needed to start a new business

20%
I  have  lear n ed  h ow  to  i nteract  
with  oth er  peo ple an d  b e  
co n fi d ent.  

N ow  I  can  approach  peo ple  to  
sh ow  o ff  my  d esi g ns.  Th e  g ro u p  
wo r k  sessi o ns  at  th e  en d  o f  every  
class have  b een  r eally  h elpfu l  i n  
b o osti n g  my  co n fi d en ce.

– Patricia, Kenodez Batik & Tie-dye 

“

Look out for more impact statistics, stories, and updates from Ghana in our 2017 Social Impact Report!

19 20

100%

88%

Consistent with previous years, Indego Africa engaged an independent accounting firm to perform an outside audit for 2015. As soon as audited financials are 
complete, we will make them publicly available at indegoafrica.org/financials.



than k  yo u  to  o u r  su ppo rters

$200,000+
The MasterCard 
     Foundation
 
$20,000+
AllPeopleBeHappy 
     Foundation
Dining for Women
Goldman Sachs & Co.
The Segal Family 
     Foundation
 
$10,000-$19,999
The Cordes Foundation
Googlers Give
The International 
     Foundation
Jim Davidson
Josef  Lakonishok
Puneet Mansharamani
Steve Foresta
The Tides Foundation
Tom Mitro
 
$5,000-$9,999
Ann & Roger McNamee
The Carl Marks Foundation
Chris Birosak
Esta Stecher
Jeff  Vorchheimmer

Ann B. Zeis Scholarship 	
      Fund
Joe Owens
Julie Miller
Kathy Crost
Matt Mitro
 
$1,000-$4,999
Adam Vorchheimer
Christopher Burns
Chris Tremblay
Conor French
Eric Vorchheimer
Joyce Mushaben
Lisa & Michael Nash
Michelle LeMarchant
Marcus Colwell
Paula & Mark Bobak  
Randy Hustvedt
Robert French
Robert Herrmann
Rotary Club McLean, VA
The Ruth and Robert 
       Satter Charitable Trust
Ryan Lester
Tracey Bolger
Thomas Mathews

$500-999
Alan Vorchheimer
Chris Moore
Dollar a Day
Jennifer Field
Michael Arietti
Michael Herring
Sara Thomas
Taggert Transporation
Tiller LLC
Virginia Davies

$499-200
Alexandra Kennedy
Amy Poster
Blake Obuchowski
Brett Hickey
Helen Gugal
Kieran Moran
Lynette Kelly Hotchkiss
Luke & Annette Beshar
Mariana Ng Meyerson
Mark Greene
Matthew Silverman
Robert Mutiganda

Corporate  Matching
American Express
Chevron

Genentech
Goldman Sachs
Google
JP Morgan
Morgan Stanley
Peabody Energy

Thank you to the 223 
grassroots supporters that 
helped make our work 
possible this year!

Board of Directors 
Tara Abrahams 
Chris Birosak
Stephanie Cordes
Kathy Crost
Steve Foresta
Zachary Kaufman
Ryan Lester
Matt Mitro 
Tom Mitro 
Joe Owens
Ben Stone
Selom Tetteh
Alia Tutor 
Karen Yelick

Board of Advisors
Amb. Michael Arietti
Conor French
Natasha Goldstein
Zachary Kaufman
Randy Kaufman
Deborah Kaye
Alex Kennedy
Lorraine McGowen
Jackson M’vunganyi
Elchi Nowrojee
Amy Poster
Taiye Selasi

Kigali
Rosine Urujeni
Chantal Musabimana
Heloise Mudenge
Modeste Ngabonziza
Emelienne Nyiramana
Yves Nshimiyimana
Daniel Nshimiyimana

New York
Karen Yelick
Deirdre King
Brittany Barb
Hayley Doner
Adesina Oyenuga

Kumasi
Louisa Adu
Solomon Tandoh

We would like to extend a special thank you to Orrick, Herrington & Sutcliffe LLP for its continued sponsorship 
and support and thank the many supporters who donated online in our Back-to-School Campaign.
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THE  IMPACT  ASSESSMENT

At Indego Africa, we are committed to 
measuring our impact. Each year we 
conduct a Social Impact Assessment, 
gathering quantitative and qualitative 
information on the ongoing progress of  
our artisan partners and publishing the 
results.

Our annual Social Impact Reports allow 
us to assess the efficacy of  our programs, 
identify areas for improvement, and 
transparently communicate the results 
of  our work to our supporters around 
the world. As we grow and scale as 
an organization, this data serves as 
a powerful tool to ensure that our 
programs are fully and successfully 
serving the needs of  our artisan partners.

HOW  IT  WORKS

Each year, our on-the-ground team in 
Rwanda travels to our partner co-ops to 
conduct our social impact survey, which 
collects data including quantitative 
metrics and qualitative indicators (such 
as confidence and self-perception). 
Our 2016 Report includes the results 
of  comprehensive interviews with 300 
women from across 14 of  our partner 
cooperatives!

so cial  i m pact  su rvey  m eth o d o lo gy

2423

I  am  a   happy   person 
every day   because     I 
know   there   is   always 
hope   for   the   future.

– Jeanette, Ejo Hazaza

“



indegoafrica.org

To request a copy of  our 2016 Social Impact Appendix, 
please send an email to info@indegoafrica.org


